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A ccording to the latest Open Banking Global Market Report 2022, the 
global open banking market is expected to grow from $15.13 billion in 
2021 to $19.14 billion in 2022 at a compound annual growth rate (CAGR) 

of 26.5%. The market is expected to grow to $48.13 billion in 2026 at a 
compound annual growth rate (CAGR) of 25.9%.

Looking at the globe, North America was the largest region in the open 
banking market in 2021, with Asia Pacific expected to be the fastest-growing 
region in the forecast period. Hot on their heels is Europe, specifically the 
European Union with the EU fintech industry riding high on the wave of the 
2018 EU Payment Services Directive 2 (PSD2) which opened pan-European 
competition with participation also from non-banks.

Shift to online
Open banking is a banking practice in which third-party financial service 

providers can use application programming interfaces (APIs) to gain access 
to consumer banking, transactions, and other data from banks and non-
banking financial institutions/companies (NBFCs). These APIs deliver a 
secure way to share financial information between two parties and makes it 
easier for consumers to compare the details of current accounts and other 
banking services.

Naturally, the global surge in usage of online platforms for making 
payments is contributing to the growth of the open banking market. The digital 
payment system is rapidly expanding with developing payment methods, 
increased e-commerce use, improved broadband access, and the advent of 
new technologies. Payment gateway APIs used by online platforms are often 
used in open banking.

For instance, in August 2021, Google Pay, a US-based digital wallet 
platform, crossed 1 billion transactions. With Apple Pay holding 92% of US 
contactless mobile payments (phone, smartwatch) and the launch of the 
Apple Card credit card, the US financial services market is shifting more and 
more to providers other than banks.
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Additionally, in July 2021, PhonePe, India’s leading digital 
payments network, set a new milestone by processing 1.5 
billion transactions through the unified payments interface 
(UPI). Therefore, the rise in the use of online platforms for 
making payments is expected to propel the growth of the 
open banking market in the coming years.

Who leverages the big data
Big data analytics is an emerging trend in the open 

banking market. Big data analytics collects, processes, and 
analyzes structured and unstructured data. The major use of 
big data analytics is to get business insights into the data. 
In the open banking market, big data analytics is used to 
personalize services for improving the customer experience.

However, the main issue is: who will benefit from the trea-
sure trove of data about customers and their transactions – 
banks themselves, fintechs that are rapidly cropping up, or 
many other NBFCs? Therein lies the challenge – can banks be 
agile enough to address all those new customer demands that 
fintechs are rapidly doing, while at the same time inventing 
new and creative way to improve customer experience?

There are signs pointing to the fact that banks are aware 
of these simultaneous opportunities and threats, although 
the pace of transformation in traditional multinational con-
glomerates remains somewhat glacial.

Partners beyond open banking
One area that banks are visibly slow to address are part-

nership opportunities driven by customer demands thru new 
business applications and service platforms developed by 
fintechs or third-party providers.

For instance, companies that develop and success-
fully market services/platforms such as transportation 
apps, food delivery and meal vouchers, online booking and 
similar would approach banks to partner with them on card 
processing transactions. This is a true symbiotic relationship 
which banks could truly embrace through a transaction fee 
sharing model. Not only is it unlikely that the banks would 
be able to develop and market those kinds of services them-
selves, but those outside services/platforms have already 
developed the market and are basically bringing sales, 
clients, and revenue to banks in volumes that would be hard 
for banks to capture themselves.
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